
TYPES OF SAMPLING METHOD IN RESEARCH

Sampling is a method that allows researchers to infer information about a if different forms of contact are required
(email, phone, post) and your sample units .

For example, in an organization of employees, if the HR team decides on conducting team building activities,
it is highly likely that they would prefer picking chits out of a bowl. It is more or less impossible to study
every single person in a target population so psychologists select a sample or sub-group of the population that
is likely to be representative of the target population we are interested in. Snow-ball sampling is adopted in
situations where it is difficult to identify the members of the sample. Clusters are usually already defined, for
example individual GP practices or towns could be identified as clusters. Population members having the
selected numbers are included in the sample. Table of Contents It is incumbent on the researcher to clearly
define the target population. One of the problems that can occur when selecting a sample from a target
population is sampling bias. Probability sampling leads to higher quality data collection as the population is
appropriately represented by the sample. The respondents may tell the researcher about his other friends who
are also migrants in the area. Judgmental or Purposive Sampling: In judgemental or purposive sampling , the
sample is formed by the discretion of the judge purely considering the purpose of study along with the
understanding of target audience. In nonprobability sampling, the degree to which the sample differs from the
population remains unknown. If the target population is much smaller, then the sample can be smaller but still
be representative. A list is made of each variable e. The fact that the sample was stratified should be taken into
account at the analysis stage. Clusters are identified and included in a sample on the basis of defining
demographic parameters such as age, location, sex etc. Not many victims will readily respond to the questions
but researchers can contact people they might know or volunteers associated with the cause to get in touch
with the victims and collect information. It may be extremely difficult or cost prohibitive to locate respondents
in these situations. Types of Sampling: Sampling Methods Any market research study requires two essential
types of sampling. Similarly, a researcher may treat each town within a big district as a cluster. Note the
difference between cluster sampling and stratified sampling. The key benefit of probability sampling methods
is that they guarantee that the sample chosen is representative of the population. Hence, the researcher
deliberately selects only the drug addicts as respondents for his study. For a sample of size n, we divide our
population of size N into subgroups of k elements. The advantages are that your sample should represent the
target population and eliminate sampling bias, but the disadvantage is that it is very difficult to achieve i.
However, non-probability sampling methods tend to be cheaper and more convenient, and they are useful for
exploratory research and hypothesis generation. For example, if the electoral roll for a town was used to
identify participants, some people, such as the homeless, would not be registered and therefore excluded from
the study by default. For example, when carrying out a survey of risk behaviours amongst intravenous drug
users, participants may be asked to nominate other users to be interviewed. As with all probability sampling
methods, simple random sampling allows the sampling error to be calculated and reduces selection bias.


