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The study found that in decision making of athletic shoes purchasing, respondents considered price and style
as the most important factors, followed by function, quality, brand loyalty, promotion, advertisement, peer
pressure, and distribution channel. The scope of research also helps in understanding the preferences of the
customers. The understanding of these functional correlations may provide insight into the basics of shoe
construction. But from my observation I can conclude that reliance is not converting the people who entered
the store into final customers. He announced that the male shopper now spends more on shoes than his female
counterpart. Certain shoe constructions do affect performance positively or negatively. In the marketing
services, image was identified as a significant factor in a companys overall evaluation. Keller stated that image
is based upon the customers beliefs about a brand and its associations held in memory and that the image
comes from the perceptions of the consumers. Respondents show reluctance towards giving correct
information. The research is applicable in the area of customer decision making process for purchasing of
products at Big Bazaar. The sources of data include both Primary and Secondary data. It is required to find out
the preferences based on certain aspects price, Income, levels selection of products satisfaction level of
customers. Of the responses received, were identified as useable. This trend isn't limited to shoes either, it
would seem. In this highly competitive world customer plays a very important role. Competitors, Global big
players planning to foray into the markets. It is the single feature that sets your service apart from your
competitors. More than eighty percent of the respondents were year-old. Unorganized retail market of India.
Because high quality results in the high product evaluation, accordingly, it is followed by the high purchase
intentions. To study the factors that is affecting the choice of customers in choosing a retail store. The author
concluded that the store Reliance Trends LIC is a newly opened store therefore it is not known to many people
yet. The new methodologies and the bright young researchers joining the field will provide additional
substantial and exciting development and progress in the next ten years. RRL has been conceptualized to
include growth for farmers, vendor, partners, small shop keepers and consumer. The price of the merchandise
should be made reasonable. Visual merchandising should be improvised for betterment. The customers
entering into the stores are happy within the offers available into his store that the offers are good value for
their money. Drawing on the implicit memory framework, this study examines how exposures to brand names
affect subsequent brand choices under different involvement conditions. It has also been part of managerial
wisdom that it is good management practice to treat a market as that comprising several market segments and
to serve each segment with a different marketing mix. Further, the paper offers a number of conjectures and
propositions for both research and managerial applications, based on the patterns of the emergent segments
that were observed. High satisfaction or delight creates an emotional affinity with the brain, not just a rational
preference. But learning about the whys of consumer buying behaviour is not so easy- the answer are often
locked deep within the consumers mind. The overall image of the company is affected by its perceived value,
service quality and customer satisfaction. In fact the research design is the conceptual structure with in which
research is conducted, it constitutes the blueprint for the collection, measurement and analysis of data. They
conducted a study to explore the relationships between selected marketing elements and the creation of brand
equity, which indicates consumers beliefs and attitudes toward a brand, using athletic shoes as one of the
product stimuli. They asserted that family communication pattern could influence college students sports
shoes purchasing. Government policies are not well-defined in emerging markets like India. The different
positive and negative outcomes have been found on different phases and there has been different things
concluded on different phases. Brand Positioning is the key of marketing strategy. It represents brand in full
flight. Huge complexes offer shopping.


