
WHAT IS SECONDARY RESEARCH IN BUSINESS

Secondary research is cost effective and that's one of the reasons that makes it a popular choice among a lot of
businesses and organizations. Not every.

We'll delete your data after 2 years. Data is collected based on the absolute needs of organizations or
businesses. While some businesses need annual reports, financial reports, and other statistical data to complete
their research, others might need local information, consumer information, industry survey reports, etc. The
research can include focus groups , surveys , interviews, and observations. There are many sources from
which relevant data can be collected and used, unlike primary research, where data needs to collect from
scratch. However, internal data may be incomplete or out of date, and, if a project is new, there may be no
relevant data at all. In fact, in most cases, data is available for free. Market worthiness to a business. These
questions are: Do you wish to know about your competitors as well as the products they are offering? Data
available on the internet: One of the most popular ways of collecting secondary data is using the internet. Data
may or may not be according to the requirement of a researcher. Please tell us which of the following
data-processing activities you agree to. Article Table of Contents Skip to section Expand. However, the
research gathered by the larger associations is usually thorough, accurate, and worth the cost of membership.
Primary research gives you a lot of specific results. Go for credible mainstream sources â€” Another important
tip is to go only to credible and mainstream sources like government sites, trusted websites and public
databases. Collect existing data: Once the data collection sources are narrowed down, check for any previous
data that is available which is closely related to the topic. Commercial information sources: Local newspapers,
journals, magazines, radio and TV stations are a great source to obtain data for secondary research. Home
Consumer Insights Market Research Secondary Research: Definition Secondary research or desk research is a
research method that involves using already existing data. You must now have a clear idea about data type that
will satisfy your purpose. Don't overlook your bank as a resource. Trade associations publish not only relevant
stories but also research guides, reports, articles and news pieces, etc. The success of your research will
depend, to a greater extent, on the quality of research already conducted by primary research. This data can
then be cut short, and only the useful parts can be filtered out. More often, libraries have a huge collection of
government publications with market statistics, large collection of business directories and newsletters. When
this form of research is done, then the business can easily form a hypothesis and fathom the efforts as well as
the money required to conduct primary research work. Specific primary research routinely involves interviews
and is very precise. Commercial Information Sources Among the best commercial sources of information are
research and trade associations. For example, a focus group would be asked specific questions that you help
design so the information is very targeted to your needs. Follow the given steps to conduct a thorough and
insightful secondary research. Not all secondary data resources offer the latest reports and statistics.


