
WHY COMPANIES GO GLOBAL

Companies go international for a variety of reasons. In general, companies go international because they want to grow
or expand operations.

Follow her Laurel Delaney. If you do, can you be profitable under the circumstances? Competitive Pressures,
6. If your company has yet to explore the possibilities, it's time to give it a try. For instance, companies with
international operations can offset negative growth in one market by operating successfully in another.
Companies with multinational operations can also benefit from lucrative investment opportunities that may
not exist in their home country. If you don't do this ahead of time, you run the risk of offending your
international partners by appearing to be more concerned about yourself [than] them. Some source interviews
were conducted for a previous version of this article. It has become imperative for most companies to compete
in foreign markets. It's all just because of this added prestige. The more you produce, the greater the chances
of lowering the per-unit manufacturing costs. This quarter, the company reported increased sales in China,
India and South Korea, which benefited Coca-Cola worldwide. Even if your "partner" takes the form of a
mentor, you'll want someone you trust and who can vouch for you. It is important for businesses looking for
international growth to understand that they will need help. Here are some challenges you should prepare for
before expanding internationally. One could argue that companies don't go global people do , and to an extent
this is true because personal brands are becoming more prominent in the global business sphere. If your
product is sold more regionally, you will have to consider the increase in packaging cost associated with
labeling. It will increase your overall reach because customers are going to look at an international brand and
assume they can be trusted. Sometimes, governments will incentivize expansions into global markets. Before
Business News Daily, Chad spent nearly a decade as a staff reporter for the Daily Herald in suburban Chicago,
covering a wide array of topics including local and state government, crime, the legal system and education. In
the U. Once you do expand, be prepared for some bumps in the road. Just because you think your product or
service will thrive in a new country doesn't mean it actually will. Further, a lower cost of acquiring customers
may be another compelling reason to expand internationally.


